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P R E S S  R E L E A S E  

Naomi Campbell, Marc Jacobs and UNAIDS announce collaboration 

on limited edition T-shirt for World AIDS Day  

GENEVA, 1 December 2017—The celebrated fashion designer Marc Jacobs has designed a 

limited edition T-shirt to raise funds for UNAIDS’ activities in support of people around the world 

living with or affected by HIV. The T-shirt will retail for US$ 55 and is on sale at 

marcjacobs.com. 

The T-shirt chimes with the theme of this World AIDS Day campaign, #myrighttohealth. 

Everyone, regardless of who they are or where they live, has a right to health.  

Actress, model and activist Naomi Campbell came up with the initial idea for the collaboration. 

“It felt only right to collaborate with Marc Jacobs,” said Ms Campbell. “Given his understanding 

of the global HIV epidemic and the many friends we have lost to the disease, there’s no one I’d 

rather work with to continue bringing awareness to UNAIDS.” 

UNAIDS is excited to work with Ms Campbell and Mr Jacobs, who are both long-standing 

advocates for an AIDS response that leaves no one behind. The collaboration has been 

coordinated by the CAA Foundation, the philanthropic arm of Creative Artists Agency (CAA), 

which represents Ms Campbell. 

“Naomi Campbell’s long history of commitment to humanitarianism is both remarkably 

commendable and genuine,” said Mr Jacobs. “I was honoured to be asked by her to collaborate 

on this T-shirt in support of UNAIDS as a continued effort to raise awareness for this globally 

important cause.” 

Ms Campbell and Mr Jacobs particularly want to raise awareness about the vulnerability of 

young people to HIV. There were an estimated 610 000 new HIV infections among young 

people aged 15 to 24 years in 2016, with young women accounting for 59% of new infections 

among that age group. In eastern and southern Africa, young women aged 15 to 24 years make 

up two thirds of new HIV infections among that age group.  

“Young women face many challenges as they transition into adulthood and the rules are often 

stacked against them,” said UNAIDS Executive Director Michel Sidibé. “This special T-shirt will 

help UNAIDS continue our work to level the playing field and advance young women to make 

independent and life-changing decisions and assert their right to health.” 

Gender inequalities, including gender-based violence, exacerbate the vulnerability of women 

and girls to HIV and block their access to HIV services. Young people are often denied the 

information and freedom they need to make free and informed decisions about their sexual 

health, with most lacking the knowledge required to protect themselves from HIV. Research 

also shows the importance of keeping girls in school for as long as possible, since young 

women who have no formal education are twice as likely to become infected with HIV as young 

women who have had some schooling. 

https://www.marcjacobs.com/
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UNAIDS | Michael Hollingdale | tel. +41 22 791 5534 | hollingdalem@unaids.org 

 

UNAIDS 

The Joint United Nations Programme on HIV/AIDS (UNAIDS) leads and inspires the world to 

achieve its shared vision of zero new HIV infections, zero discrimination and zero AIDS-related 

deaths. UNAIDS unites the efforts of 11 UN organizations—UNHCR, UNICEF, WFP, UNDP, 

UNFPA, UNODC, UN Women, ILO, UNESCO, WHO and the World Bank—and works closely 

with global and national partners towards ending the AIDS epidemic by 2030 as part of the 

Sustainable Development Goals. Learn more at unaids.org and connect with us on Facebook, 

Twitter, Instagram and YouTube.  

http://www.unaids.org/
http://www.facebook.com/UNAIDS
http://twitter.com/#!/UNAIDS
http://instagram.com/unaidsglobal
https://www.youtube.com/user/UNAIDS

